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I N THIS closing month of the year I wish to say t}}an]l\ IYQU
for the wonderfully fine spirit you have all shown in Le })mg
us toward realization of our ideals. As I have often said be orz,
this is your magazine, and in reality, thru your suggestions an
expressions, you are making it what it is. L )

The turn has come. There is a world-wide improvement in
progress which cannot he stopped by temporary setbacks. You
have a part in this far-flung drama. Tn a very practical and im-
portant way, you, by establishing and keeping up your homes
and gardens, are doing an important thing for the nation.

The founders of the magazine, even before they established
it in 1922, had a prophetic vision. It almost seems that they
foresaw the recent depression and the new economic era, for
Better Homes € Gardens, as one of the wisest economists in t}]e
nation has told us, is more nearly keyed to the new economic
era than any other publication.

he year 1929 marked and dramatize
greatest eras in the world’s histor
youthful, and rapidly expanding America, During this period,

a hew race, made of many races, plunged into a process of what
was taken for granted to be an indefinite

process of developing
and exploiting natural resources. This stimulated invention
and the progress of science and culture, not only in America
but in the whole world.

How ﬁfrmly fixed was this grand theory! Only recently the
ge

‘ ¢ farmer believed the valye of his land would increase
indefinitely and the average city man thought th

real estate, Nearly every manufacturer thg

d the end of one of the
¥, that of a newly colonized,

Production of what?

Gradually and i
had shifted from the da

mperceptibly conditions
ys when much

hand labor was needed to
produce food, shelter, fuel, clothing. The lmrvester-thresher
combine operated by three men took the place of fifty scythe.
wielders. The surplus laborers had to seek other fields. As the
machine process advanced and the land was brought to greater
vield, a surplus of necessities arose which was relieved only
when people bought more of those marginal productg which are
not absolutely necessa

) ry to life. This affected every factory,
"F}:m’ mine, forest, office, and bank, the professions;, the arts.

e Worlq War and its fevg:rish_ consumption only Postponed
the reckoning which Was as inevitable as the march of yearg

Four-fifths or more of the goods and commodities used by
Americans are of the marginal kind, including flowers, honilp
decoration, fine foods and clothing, comfortable housing, medi-
cal care, books, cultural arts, equipment for hobbies, and so Oln-
If all of us are to have steady employment it means that the
onward march of the machine must be met by constan_tlﬁ’ n-
creasing consumption of those marginal products Whl;:c v}\ie
call the gracious things of life. It means that we must ta (ci: the
leisure time given by the NRA and similar programs an US?
that time in such a way as not to add to the over-production o
necessities. There is a limit to the consumption ({)f r]ecei?smeisn,
but consumption of marginal products is very el_astllc. Os;’:zts
1929 caused people to cease buying many marginal pr :
That is primarily what caused unemployment.

W E now realize, as Walter B. Pitkin has so ably salﬂ, that
schools should not teach us how to produce more, but dow i(g
consume more intelligently. That means we must spenl mo c
time in our homes and gardens. It means more peopl e nziu‘sn
have homes and gardens. In our amazing new e(xi-a, us 1er;e e1w
by an explosion and far-spg‘ez}d disaster, we find a glrlead‘r;en_
truth—namely, that an artistic, esthetic, and spiritua al .
ture is essential to dollars and cents prosperity. The en'lp oyee
of the silk factory buys bread. His dollar is as good gs an?]-
body’s. It enables the farmer to buy an automobile. And so on,
in an endless chain. .

Better Homes & Gardens, wholly devoted to the adventure }Jf
a more comfortable and gracious living, fills a unique need. It
points to a more evenly distributed prosperity, since it creates,
among those who can afford to buy, a desire for the gracious
things of life—the things that bring a happier family life—the
things that build the best American citizenship—the things
wiose purchase gives employment to the millions otherwise
idle. It furnishes leadership to bring the new truth to the nation.

THE upward climb has begun. 1
venture as we stand and watch fo
peaks which once seemed dark an

season there 1s new hope and good cheer, The evergreens that
blanket the hills are emblematic of growth and the undying
hope and courage that persist thry all the wintry ages. There are

new dream§ now. They are dreams of 5 more serene and tran.
quil home life, more flowers '

» more time for the
really important, Let the red ang green lights
the window nooks, and outside, over the
Snow, and in the parkg

s > and_on. the busy
usiness streets, once dedicateq ‘

greet you in a common ad-
r the new sunrise, over the

d forbidding. At this holiday
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Better Homes & Gardens is one of two 1lnag nes I
. . . )
i ‘hich cuarantees its subscribers that m ;
sl 1ill be as represented in
dise advertised in its columns wi p
i

the advertisements.

Before we accept an advertise.ment .for Betiei:eIg)I:Z(:cii
Gardens, we give careful consnder'al.u?n 10The financial
and moral responsibility of the adver tiser. he advertise-
ment itself is read with great ca;e; it n;us porm to
tandards for truthfulness. “.e therefore rec. mend
to ye the products advertised in Better Homes & Gar
:;:’ris(.)l]\\" e place behind each
advertisement the guarantee ‘% g)
below. m o

g ‘1 _— —_—— <
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buy it from your ret
in the advertisement, w
tion. And we guarantee that y

justment will be m

the article.

Our Guarantee 1o You
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i : Hia-
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our
ade o ¢l < yhen y chased
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ade if y

llkru ts.
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Guide to Advertisement of Merchandise for
ui

the Home, Family, and Garden

- ; 41, 46
Foods Products, pages 7, 23, 32, 35, 41, 4

ies. pages 20,
Home-Furnishings and Household Supplies, pages

31, 34, 37, 45
g 41
Building and Remodeling Materials, pages 39,

oles 3, 27, 2
Druggists’ Supplies and Toilet Articles, pages 3,

30, 33, 306, 38, 40

Garden, Lawn Tools and Supplies, page 40

Laundry Equipment, pages 8, 29, 30
Seeds, and Plants, pages 38, 43

Miscellaneous, 30, 32, 34, 36, 38, 39, 40, 43
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Kitchen Equipment and Supplies, pages 25, 30, 41, 45
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