
InTHIS closing month of the year Iwish to say "thank you"
tor the wonderfully fine spirit you have all shown in helping
us toward realization ofour ideals. As I have often said before,
thisIS your magazine, and in reality, thru your suggestions and

you are making it what it is.he turn has come. There is a world-wide improvement in
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Four-fifths or more of the goods and commodities used by
Americans are of the marginal kind, including flowers, home
decoration, fine foods and clothing, comfortable housing, medi
cal care books, cultural arts, equipment for hobbies, and so on.
It all of us are to have steady employment it means that the
onward march of the machine must be met by constantly in-
creasing consumption of those marginal products which we
call the gracious things of life. It means that we must take the
leisure time given by the NRA and similar programs and use
that time in such a way asnot to add to the over-production of
necessities. There is a limit to the consumption of necessities,
but consumption of marginal products is very elastic. Fear in
1929 caused people to cease buying many marginal products.
That is primarily what caused unemployment.

now realize, as Walter B. Pitkin has so ably said, that
schools should not teach us how to produce more, but how to
consume more intelligently. That means we must spend more
time in our homes and gardens. It means more people must
have homes and gardens. In our amazing new era, ushered in
by an explosion and far-spread disaster, we find a great new
truth namely, that an artistic, esthetic, and spiritual adven-

's essential to dollars and cents prosperity. The employee
of the silk factory buys bread. His dollar is as good as any-
body's. It enables the farmer to buy an automobile. And so on,
in an endless chain.

Better Homes & Gardens, wholly devoted to the adventure of
a more comfortable and gracious living, fills a unique need. It

distributed prosperity, since it creates,
thinefof lifMlf ^ gracious
thinis that bu^H vf f ^happier family life—thewhofe purchase live^ best American citizenship-the things
idle. It furnishes l!adershTp ter^h° "'1!°"® otherwiseship to bring the new truth to the nation.
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100
for Best Letters

WANT you to write us a 50- to 150-word letter
on the subject, "How I (or my family) Have Benefited
by Reading Advertisements mBelier Homes &Gixrdens.
Acopy of "My Better Homes &Gardens Garden Helper
—our 160-page year-round garden book—will be sent
with our compliments to each person who enters the con-
test and complies with its conditions.
In addition tothose awards, the following cash.prizes will
be awarded for the best letters: first prize, $25; second
prize, $20; third prize, $15; fourth prize, $10: fifth prize,
$5; sixth to thirtieth prizes, $1 each.

Letters should be addressed to Advertising Contest
I-'aditor, Better Homes & Gardens. They must be mailed
l)efore midnight, December 20,1933. The contest is open
to all readers of this magazine, except employees of Mere

dith Publisliing Company, and except professional ad
vertising men and women.

Better Homes & Gardens is one of two magazines in
America which guarantees its subscribers that merchan
dise advertised in its columns will be as represented in
the advertisements.

Before we accept an advertisement for Better Homes &
Gardens, we give careful consideration to the financial
and moral responsibility of the advertiser. The advertise
ment itself is read with great care; it must conform to
our standards for truthfulness. We therefore recommend
to you the products advertised in Better Homes &Gar
dens. We place behind each
advertisement the guarantee
below.

Our Guarantee To You

WhT/hen you purchase any article advertised in Better Homes &Gardens, whether you
buy it from your retailer or from the advertiser direct, and it is not as represented
in the advertisement, we will on receipt of your complaint make a thoro investiga
tion. And we guarantee that your money will be returned or that satisfactory ad
justment will be made if you mentioned Better Homes &Gardens when you purchased
the article. We do not guarantee, however, accounts of bankrupts.

Where To Find Them Guide to Advertisement of Merchandise for
the Home, Family, and Garden

Foods Products, pages 7, 23, 32, 35, 41, 46 garden. Lawn Tools and Supplies, page 40
Home-Furnishings and Household Supplies, pages 26, Kitchen Equipment and Supplies, pages 25, 30, 41, 45

31, 34, 37, 45 Laundry Equipment, pages 8, 29, 30
Building and Remodeling Materials, pages 39, 41

® Seeds, and Plants, pages 38, 43
Druggists' Supplies and Toilet Articles, pages 3, 27, 28,

30, 33, 36, 38, 40 Miscellaneous, 30, 32, 34, 36,38,39,40, 43
Better Homes & Gardens, December, 1933



D
e
c
e
m

b
e
r

1
9

3
3

1
0

C
E

N
T

S

B
E

T
T

E
R

H
O

M
ES

ii"
r

V

M
ered

ith
P

ublishing
C

om
pany-D

es
T

vioines,lo
w

a
M

o
re

T
h

a
n

1
,4

0
0

,0
0

0
C

irc
u

la
tio

n

i

i i

=
-;^;

^S
-S

-''-

1


