Tomorrowland: A provocative peekat the near future (see VISIONS 21)
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Neo Leo: DiCaprio’s backin the swim (see Cover)
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WILLING TIME, CHAPTER 2 by Caleb Carr
L‘:Cfv‘é?f.“N‘_’Y‘)."l%égé.xféss?.”géi"fﬂ;ﬁf@iiﬁﬁfﬁi’é&'ﬁéﬁi

duction in whole or in part without written

101
resenved. e bers: If the postal service alerts us thal

ues combined into one at year-end and occasional special or double issues for $67.33 per year by Time Inc. Principal Office: Tim
ard Atkinson, Treasurer; Robert E. McCarthy, Secretary. Periodicals postage paid at New York, New York, and at additional mailin 2000 Time | H

permission is prohibited. TIME and the Red Border Desgn are protected through trademark registration in the United States and in the foreign countries where ?lb;g o Tus
t your magazine 15 undeliverable, we have no further obligation unless we receive a corrected address within two years. POSTMASTER: Send addre: Togazine

NATION

CAMPAIGN 2000: Who's the real reformer?.....28
MICHIGAN: The myth of the fire wall ..36
PUBLIC EYE: George W.’s executions

WORLD

IRAN: Revolution at a crossroads..........ccccoo.......... 40
NORTHERN IRELAND: A suspension of belief...42

BUSINESS

HACKERS: Who's subverting e-commerce?......44
ENTERPRISE: The war of the roses

SOCIETY

LAW: Making room for throwaway babies......... 50
EDUCATION: When gays and straights unite.....52

ARTS

COVER: Not too long ago, he was king of the
world. Now Leonardoe DiCaprio returns, after much
indecision, in the eagerly awaited film The Beach.
TiME’s Joel Stein goes grocery shopping with the
megastar and comes back with an up-close
profile—and the bill ...............ccooovroo
BOOKS: A life of Bruce Chatwin ........
John Updike takes on Hamlet’s folks
William Safire’s 18th century ... 128
SPOTLIGHT: Richard Corliss on Las Vegas

PEOPLE: The two Bill Gateses; Puffy’sring...143
ESSAY: Roger Rosenblatt on loyalty

COVER: Photograph for TIME by Brigitte Lacombe

e & Life Building, Rockefelle
s 1 Center,

‘ - e ( Ss ch;

circulates. SUbsn:ga Florida 33630-0601. For subscription queries, call Customer Service at 1-800-843-TIME between 7 a.m. and midnight EST, Monday through Friday; 8:30 a.m. and 7:00 p.m. EST S:‘:'I;izs ::"OILT;';“Od
i | . 8 edite
nclude your name, please

x 30601, T
sseorvice. call between the hours

rite us at P.0. Box 60001 Tampa, Florida 33630, or send us an e-mail at privacy@time.customersvc.com
call or Wi 2 .

of 2:30 p.m. and 6:30 p.m., Tuesday through Thursday. Mailing List: We make a portion of our mailing list available to reputable firms. If you would prefer that we not |




ne out with the King of Hearts
;I:d%ask in the glow—The Fame!
The Decisions! The Angst!
Plus: Is The Beach a good trip?
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