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The National Rifle Association of
America is a nonprofit organization
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good repute in the safe and efficient
handling of firearms; to foster a
knowledge of small arms and the
ability to use them among members
of law enforcement agencies and the
armed services, and all other citizens
who would be subject to service in the
event of war; to promote social wel-
fare and public safety, law and order,
and the national defense. Membership
in NRA is available to any reputable
citizen of the United States upon
nomination by a current member.
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Dave Bushnell
SAYS: rersonaL for

Outdoorsmen with Kids

One of the hardest blows a parent
takes is when a son or daughter bas
no inclination to follow their life-
long hobbies and interests. A great
outdoorsman I know has an only
daughter. The problem plagued
him. Here’s how he solved it:
“Last summer,” he writes, "I fi-
nally got daughter Jane out to Wy-
oming’'s Grand Tetons. Just turned
17, her idea of the outdoors was
that when you see one mountain,
you've seen 'em all. I ;cnew she was
ing along just to please me.
gOE‘I—%ence,gbéfore we left, I bought
Jane your 7X “All Purpose”—told
her I'd show her sights she’d never
imagined. I accidentally left my
own Rangemaster at home, so
when we joined a saddle trip out
of Jackson Hole, we took turns
with her new glass. With them I
showed her a whole new world —
virtually hidden to the naked eye:
jeweled lakes, granite crags shin-
ing in the sun; little waterfalls
where the spray makes a colorful
rainbow; dozens of rare birds like
the water ouzel perching with
wings folded, teetering back and
forth in his comic, peculiar way.
.“Well, before long Jane was
showing me the sights. I'll never
forget her exclamation \Yhen she
spotted a band of mountain sheep.
With that 7x35 we could follow
every caper...every muscle as they
scrambled over rocks, far above us,
“About that time the rest of the
party wanted a look, too. One
young chap seized the chance to get
acquainted. That was the last time
I had a turn with the binoculars.
“Day or two after we got home
I found Jane studying a map. ‘Dad;
she says, ‘next year let’s go up in
the Canadian Rockies—some beau-
tiful country up there. And (with
one of her shy smiles) for heaven's
sake, bring your own glasses!”

N.R.A. Life Member
FREE BOOK .

“fow to Select Binoculars” < ~

@ Bushnell

BINOCULARS

Far Better to See Farther
Dept. ARB6 Bushnell Building, Pasadena, Calif,

All internal optics
hard coated

All Purpose 7 Power, 35 mm
(illustrated above)
ADVANCED OPTICAL DESIGN SHARP RESOLUTION
CRISP DEFINITION

magnesium
model

oculars

17 oz.

Choice of America’s leading hunters and sportsmen.
Newest Shur-Grip design. Compact: 434”7 x 5347,

Very bright illumination. Field at 1000 yards:

375 ft Rel. Light Efficiency 37. Center rocus $4.00 extra.
HEAVIER ALUMINUM MODEL LF $45.50% C.F. $49.50%*

6X BROADFIELD

IMAGINE 809 MORE VIEWING
AREA Almost twice the
Seeing Power twice as
fast to spot your target.
Shirt pocket size and
weighs only 12 oz. Color
corrected 25MM achro-
matic objectives 600 Ft
Field at 1,000 yds.

60MM
SPOTTER

New Optical System.
Spots .22 shots at 300
yards. Remote Focus
Knob. Straight model
or 45° Offset. Write
for Catalog.

NEW 7 POWER

Challenges comparison
with any other full 7
power pocket model.
Color corrected Very
sharp image. Clearfield.
Size: 2%” x 4”7. Wt. 5

33 OTHER MODELS

NED GARVER says:
A pitcher should know the weak-

6 Power, 30 mm Army Power...... $39.50* *Now nesses of the batting opposition. On
9 Power, 35 mm High Power. ..... 58.50* plusi only my off-days, I study the technique of
:gl;ower, g((’) mm {’oweRr Plus....... 2320: n:l‘_m’fal all batters with my high-power

ower, 30 mm Long Range......, .50 = Bushnell Binoculars. And when it
Smart Chrome Initials 3" x 17, 3 for $1.00

Catalog of FIELD TESTED Accessories FREE!

REMEMBER: Written Money-back Guarantee. 30 DAY valuable compeanion.
Free parts . Service for one year—Lifetime service 3
plan—] y terms—Maximum value assured through FREE &
exclusive processes in Japanese contract factories— TR'AI.
Free registration—Write for NEAREST DEALER.

© 1953 b.P.B. 2 co., INC.

Ace Pitcher, Detroit Tigers

MAIL THIS COUPON TODAY! f.. Parts,

. To my Authorized Dealer, ¢/o Dept. ARSG
e Send me postpaid. [] 7x35 Mag. [] Broadfield
HINOCULARS ¢ L] 7x35 Alum, [] 7x Palm-Pocket [] 8x40
g (others)
Enclosed please find $.......________ Check [J MO O
$2.00 deposit on C.0.D’s For Air Shipment, add $1.00 fo

NAME

comes to other sports,
Bushnell’'s are also an in-

Bushnell Building,

All binocular prices include Genuine Leather Case & St

§\ Gasiian

$75.00

with 25X
Eyepiece
(Stand extra)

RANGEMASTER

WORLD'S FINEST BINOCU-
LAR—bar none! Area of
view—almost TWICE as
much as other 7 x 35's!
Lets you see MORE—

FASTER — CLEARER! Field

0z. Fit for a prince. q ) 2 at 1,000 yards. 525/, Rel.

6 Power Palm-Pocket $1 25* (@ Light Eff. 37. 5” high,
Same as above....$17.95* 29 oz. LF. or C.F.

Free Service For One Full Year

Pasadena 1, California

[ Rangemaster [J Individual Focus

[ Center Focus

raps

(Plus 109 Federal Tax)
r pocket models, $2.50 others

ADDRESS, 2ZONE

CITY

STATE,

[J Check for FrReE
CATALOG & “How to
Select Binoculars”
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