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THE NRA

The National Rifle Association of
America is a nonprofit organization
supported by the membership fees of
public-spirited citizens. Its purposes
are to educate and ‘train citizens of
good repute in the safe and efficient
handling of firearms; to foster 1
knowledge of small arms and the
ability to use them among members
of law enforcement agencies and the
armed services, and all other citizens
who would be subject to service in the
event of war; to promote social wel-
fare and public safety, law and order,
and the national defense. Membership
in NRA is available to any reputable
citizen of the United States upon
nomination by a current member.
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FORESIGHT...

The hunt had begun... .
It started the moment h_e brought his
Bushnells into play. In sl.ulled, accurate
sweeps he scanned the big, crysta!~clear
scene below, spotting the game quickly —
watching it move. ; "
7 'd move into action with a ard-
‘}% r?;gizygh\:ec;pon and a Bushne‘ll ScopeChief
to pinpoint its power . ..to bring thef;carget
almost muzzle close. .. He was ready for the pay-off now,
and he knew he couldn’t miss. ' |
| call it foresight... maybe you'd call it expernen.ce Jllie
i head for that one perfect shqt ...depending on
fllnznt?g:lisat reliable equipment which virtually guaranteed

the desired result! M

NRA LIFE MEMBER

F

RANGEMASTER, W|DE-ANQLE 7x35n;|m .
i inocular available! Superb optics cover 90% grea?er_ ie

T djpaskibll with breath-taking brightness and definition —
edge-to-edge!
Custom-designed for professionals, the RANGE-
MASTER is perfect for all situations where uner-
ring accuracy in covering large areas really
counts! This ultimate in viewing instruments,
yours for $135, choice of focus.
All 33 magnificent Bushnell Binoculars $9.95
to $135, offer you the true value of lifetime
viewing pleasure!

BUSHNELL SCOPECHIEF ‘ iy
Micron-atic adjustments —your assurance of haur-splntthg accu-
sleek, streamlined design complementg your favorite rifle, yet
withsténds r’oughest use...Nitrogen-filled; climatized for all-weather

Famous
racy..

ance. .
;;erf:;:‘ the difference between a ScopeChief and any other riflescope,
0

i i dels from $39.50 to
isi ler soon. He'll show you ScopeChief mo
;Igétg,{;u;viialend you one to hunt with—FREE for 30 days!
é ’hnell Triple-Tested optical instruments are guaranteed 20 years —
ot urchased on a 30-day free trial plan. See them SOON. Meanwhile,
:Aa:IEngUPON BELOW for FREE guide “How to Select Binoculars!’ and

Riflescope literature!
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e=Bushnell

America's Most Distinguished Sport Optics

Sold by America’s leading dealers

AR-50, Bushnell Building, Pasadena, Calif.

——d—m_; FREE, “"How to Select Binoculars,"” and Riflescope,
gggttmg Scope literature, plus name of my Bushnell dealer.

NAME

ADDRESS

CITY sTATECanada: 1956 W. Broadway, Vancouver, B.C.
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