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DAVE BUSHNELL says,

"~ STOP GUESSING!
STOP BEING CONFUSED
ABOUT BINOCULARS!

Binoculars are something you buy only
once in a lifetime. Know what you're
buying before you invest. Investigatel
This is just the booklet to help youl

New...LIMITED EDITION
BINOCULAR GUIDE!

_I-B,L

7 TELLS... EXPLAINS CLEARLY,

il

~  HONESTLY...ALL THE NEW
=4 VITAL FACTS FOR JUDGING
BINOCULARS!

% Meaning of various “Powers”
* Field of View % “Exit Pupil”
* Type of Focuses ...

* Image Brightness % Coating
% Other Invaluable Information

%3 FAMOUS BUSHNELL MODEL

$I7|9?§ \é )

High power
binoculars —
including our
new extra-wide field “Range-
master.” Finest Precision optics,
.Feaiherlighf. Leather cqse included
Easy pay plan. ’

30 DAY FREE TRIAL}
KNOW before you BUY.;

Bushnell Binocul, ’
Dept. ARA 29 i
Bushnell Building
Pasadeng 1, Californig
Gentlemen;

lémg;y senfd me ubsolurely FREE
book;l)(:,!"o" Your limitag editio
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THE FABLE OF

“SHORT-SIGHTED" HARRY

Once every hunting
season, there’s a huriter
called “Short-Sighted”
Harry You know him —
the guy who bragsabout
“the limit” before the
season opens but ends
up empty handed — the
biggest thing he bagged
all season was his lunch.
Now there’s a darn
G good reason why Harry

is dubbed “Short-Sighted.” He still believes that
hunting efficiency is only as good as the naked
eye, despite the factall crack hunters know better.
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. .a rising bit of dust. Is it game? Is it wind?
Or is it the warden? Harry doesn’t know Closer
investigation is possible by the walking method
or the binocular method. Not having binoculars,
Harry “walks his feet off”— scares or misse's
dozens of prize specimens, all because he doesn’t
know the score on modern binoculars.

Well  we could tell you lots more about
“Do-it-the-hard-way” Harry, but just one look
inside his den reveals the story Whereas the
walls of his friends are covered with stuffed
trophies, Harry’s are
painfully bare. He tries
so hard to amusc his pals
with his escapades, but
how funny can 59 Fines,
27 Accidents and 3
Revocations of License
be? Secretly, his friends
shake their heads mourn-
fully, and only hopf: that v
some day Harry will get S
wise to himself. \

Sh .. shsh! Harry notices a slight movement ( 1

MORAL —Don't be a “Short-Sighted” Harry,
Don’t put off buying a real quality Binocular.
Select one today (a Bushiiell, we hope). Always §
carry and use them on the trail, I_\’e.\'t to your \°
gun and ammo, binoculars are your most potent

weapon. They are a trusty guide — always ready

and able to protect you—to give you a sharp, ,

clear picture; greater confidence and more game.

BY AIR........... .PRONTO/

If urgent, order by telegram. Your BUSHNELL ;
Binocular will be sent AIR MAIL the very same i
day Our “Rush Ship-

ment” Department will

do everything possible \\\
to see that your instru- \

ment arrives WHEN \ -
you want it— WHERE \

|
1
|
|
|
{

you want it. We invite

you to try and compare

any BUSHNELL glass \
(at our risk) for a full

80 days. You be the

judge.

Yours for smarter hunting,

g~ A VPN

Member —N. R, A,

Dealerships Still Open in Numerous Territories

) Bushnelli 7 rowr, 35mm.§§g = o %

TRIAL

model JCT4

33 MORE BUSHNELL MODELS 1 1 oays rree: M

From 2.8 x 25mm to 16 x 50mm — $6.95* to $125.00.* B

*Add usual 20% Federal Tax. Write for Latest Catalogue. B

..'........0.'0".....0'...'l."..l...a.’ l
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REMEMBER ! » I BUSHNELL, Dept. AR29, 43 E. Green, Pasadena 1, Calif, :

© Money back guarantee in writing. I Send me postpaid: 8

 $5.00 holds any model. Pay as you choose. B []7x35 Mag. [J éx"Broadfield" [7]8x30 O éxPalm B

o Registration Service—FREE! : [07x35Alum. []7x18 {J8x40 Pocket B

o All orders shipped within 24 hrs. after receipt. i O '"d"“df’“' Focus O Central Focus O i

. All prices include Leather Case and Straps. i

¢ Genuine Leather Case and Straps Included With 1 ) B

I Enclosedpleasefind$________ Check O M.O. 0O g

All Models. I Am adding usual 20% Federal Tax. ($2.00 deposit for C.0.D.'s.) B

o Air Mail Service anywhere U.S. A. $1.00 addi- 0 B

tional for pocket models. $2.50 for other sizes. e NAME i

© D.P.B. & Co. 1951 oy i ]
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BUSHNELL ... ., "

i D.

COATED ALL-PURPOSE MODEL "% .

The value that startled America. The most compact 7 x 35
available anywhere. Combines high resolving power with
extreme lightness. (17 oz.) 4%"” x 5%". High illumination.
Amazing clarity. Individual Focus. Bushnell Triple Test-
ing in our own laboratory insures strain-free, relaxed,
énjoyable viewing. Center Focus $4.00 extra.

ALUMINUM MODEL (COATED)
Only $4550*

MAGNES|um BODY—woRyp's LIGHTEST N ;

ADVANCED OPTICAL DESIGN—NEEDLE SHARP VISION IV ¢
**X-CELLO"' SEALED AGAINST MOISTURE \ :
e = === 3 e

N

REE

INC. LEATHER

'CASE AND STRAPS

ALL-CHROME 7 POWER, 18 mm. : , NEW 6 POWER < -
Challenges compari- ¢ MODEL
P YO~ son with any oll]:er . LELD
o _ full 7 power pocket « I
- e SLPEICel L AMAZING! EXTRA WIDE F
@ rected. Achromatic : ¢t ]
- " hard coated lenses. : B ROAD FIEI-D (OMD::II:I:ON' ;
W very sharp image. 3 1yixcINEl 80% MORE N |
\ = Genuine leather case. | VIEWING AREA then » i
V{?' $ 95% Pasil el G any other prism ¥ .
\@ = o= Ritdoxsprinead S ol Ul n o e ; 4 i
" INC LeATHER 6 Power Palm-Pocket. ¢ Nearly twice the g
CASE AND STRAPS World's Handiest . . . §17.95* ¢ “seeing power''— '—
[ 000000000000000000000000000000000000 0000000y twice as fast to oy ::
+ find your target. b
POPULAR 8 POWER, 30 Mm.  : fndyourtarger.
i What a valuel Super- ¢ pact. Color cor-
precise. Coated. ¢ rected 25mm achro-
Achromatic lenses. . matic objectives. |
Amazingly-true color ¢ Entire optical system i
rendition. Sharp de- ¢ HARD coated. Supply, &
3 lineation. Compact. « limited. INC. LEATHER
: . £ Easily carried in coat o CASE AND STRAPS &
. L “#/ rpocket. Field: 400 ft. ¢ ==
: = e Size: 4” x 52”. 18 0z. © 1000 YA f
: ° 600 FT. AT
e $37 Ly o e M R m‘zNoz - POCKET SIZE (2Va” x 4%”) (l
SAVING! AN, LEATHER Focus. e o WEIGHT ONLY 12 OZ. §

00000800000000000000000000000006020000000000000000000600006 068005800000 0000600600000 ceosoa )
|

Thousands and thousands of BUSHNELL BUYERS JUST CAN'T BEWRONG! |

Yes...they bought their BUSHNELLS on 30 days trial without risking one penny.
They didn’t merely compare pictures and prices — they compared and tested the |
instruments in actual use. You should do the same. Check every feature...every

point. There are big differences in optics. §

P. BUSHNELL & COMPANY

o
\\ FREE GUIDE ""How to Select Binoculars'
Dept. AR29, 43 E. Green, Pasadena 1, Calif. \

O Check here if you wish a copy.
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