A Frank Talk With You

THE usual title of this page, “Across the Editor’s
Desk,” is omitted this month because I want to tell you
of a business detail of our very pleasant relationship.

On March 1, according to present plans, the subscrip-
tion rate of Better Homes & Gardens will be increased to
$1 a year. In a previous issue I mentioned this possibility.
However, be sure to read this clear to the end, or you will
miss that part of the new program which will enable you
to go right along as a reader without extra expenditure.

Now for a little history:

When the magazine was first established, more than
eleven years ago, it was realized from the very start that
the subscription price did not begin to cover the cost of
paper, editorial service, postage, engraving, and printing.

This has always been a cause of comment among our
subscribers. Personally I have heard it so often that it
has become an everyday commonplace. One of our good
friends, Mrs. R. J. Thain, of Evanston, Illinois, recently
wrote us: “I have read in the current issue of your maga-
zine that you are going to increase your subscription
price. For a long time I have wondered how you have
been able to publish the good magazine that Better
Homes 8 Gardens is at such a low rate. I am sure that
your subscribers won’t object to your advancing the
price to as much as other magazines are charging. For
my part, I think Beiter Homes & Gardens is worth at least
a dollar a year and am glad to have my subscription ex-
tended at the old rate. Here’s my dollar for two more
years. I am also sending a dollar of a friend.”

We had planned to increase the subscription rate in
1930, but postponed doing so. However, there have been
changes in the economic picture, and the compelling
reason for the increase at this time is the rising cost of
manufacturing, coupled with the fact that an era of
larger issues is upon us.

You will note that this issue of Better Homes & Gar-
dens is much larger than any issue for a long time. All
indications are that the size will continue to increase.

We have great plans for you. I want you to know that
even if you put off subscribing, and have to pay one dol-
ar a year, you will get more for your money than ever.
Better Homes & Gardens is coming into its own. The
economic era is one that emphatically DEMANDS such
a publication, fpr you are going to have more leisure,
and you are going to pay more attention to acquiring
more comfortable and gracious living. You are going to
spend more time in gardening, in decorating your home,
in planning for the welfare of your family. You, who are
typical of the most substantial element of American life,
l?ve your home. You want it to be a better home, an
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NEWS about things you need

ee

I HAVE no hesitancy in predicting that
. . developments in the realms of the phys-
jcal sciences, discovery, and invention
will be even greater in the years to come.
... Modern manufacturing methods have
brought about tremendous savings to the
consumer. Thru modern technique, prod-
ucts undreamed of by our forefathers have
been brought into being and placed within
the reach of everybody.”

Thus spoke Alfred P. Sloan, Jr., presi-
dent of General Motors Corporation, in a
recent letter to stockholders.

And where the scientist and the in-
ventor and industry lay down the new or
better product devised to serve mankind,
there advertising and the salesman as-
sume responsibility for distribution to the
millions who need it.

41 Advertising dées a orand job for all of
3 1 us about new labor-saving
conveniences and other things that add to
the fullfiess of K{® and fthe joy of living.
Youll' agree advertising is useful to all
of us in our day-by-day living. But in his
enthusiasm, anyone is likely to stretch
the truth a bit in word-of-mouth conver-
sation or advertising, even to the extent
of becoming untruthful. And there are
catch-penny offers of things that are of

no value at all to anyone.

Better Homes & Gardens does not accept
misleading or fraudulent advertisements
of any kind. We read and consider each
advertisement with great care before we
accept it. Our judgment is supported
by the definite and positive guarantee
appearing in next column. This magazine
is one of two in America that places a
dollars-and-cents guarantee back of the
truthfulness of its advertisements.

Scan the advertisements in each issue;
feel free to ask advertisers for the de-
scriptive booklets and folders they offer
you. You can depend unreservedly upon
what each advertiser in Better Homes &

Gardens tells you. >

- cod 1
ver LS
arﬂc it j:rOm
Pm'chﬂse pether yo s nd it
HEN ot Gard-eﬂs’ v (; ser rects will
S 12
H o]neb the o sel =
etter ertv pestt
i ur rewj'le J in i d e = will
Tes nt
10 7 0 g 30 il b
st 0 tee
ceipt ramt w s
omn Té we . 10 Ty ] Gal'den
440 Agdor nat S usfactwr qntees
e
pe Tet! ne tiones
oLk ric
iy he @
made ju purcha : Akrupts*
0
whernt }T unt
el »
howe

Where To
FEind Them

Guide to Advertisements of Merchandise
for the Home, Family, and Garden

Automotive 33

Building and Remodeling Materials, pages 41, 52, 54, 57, 58,
64, 66, 68, 69, 70, 78

Druggists’ Supplies and Toilet Articles, pages 3, 44, 45, 51, 61,
65, 67, 14, 16, 77, 78, 79, 81 :
Food Products, pages 7, 39, 42, 48, 50, 55, 84

Garden, Lawn Tools and Supplies, pages 60, 62, 64, 70, 71, 72,
73, 71, 18, 79, 81

Home-Furnishings and Household Supplies, pages 46, 52, 53, 59,
63, 64, 70, 72, 73, 74, 76, 71, 80, 83

Kitchen Equipment and Supplies, pages 60, 83
Laundry Equipment, pages 8, 37, 43, 47, 49
Miscellaneous, pages 62, 64, 68, 72, 76, 77, 78, 80

Seeds and Plants, pages 2, 52, 56, 60, 64, 68, 70, 71, 72, 74, 75
76, 71, 18, 19, 80, 81 T
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