BUILD HANDLOADING
SALES WITH SIERRA’S
PRECISION-MADE BULLETS

Made in a wide selection of
sizes, weights & shapes—.
22 caliber through 8 MM; in
weights from 40 grains to
180 grains; flat base or
Sierra’s exclusive boat tail.

=
hollow point \--_J

boat tail

match king fully jacketed

round nose

spitzer

In the field and on the range Sierra Bul-
lets are unbeatable for shooting accuracy.
Shooting reliability makes satisfied cus-
tomers and MORE SALES.

FREE BROCHURE

Build handloading sales
with Sierra's FREE, illustrated
brochure. Write today for
your supply. Be sure and
tell us how many you need. !

IERRA
5~ BULLETS

600 W. WHITTIER BLVD., WHITTIER, CAL,

(Circle No. 36 on Inquiry Card)
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POWDER FUNNEL

INERTIA BULLET PULLER
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. Tap it! Out comes the bullet!
cach Prevents ¢ maged bullets and
€ASes. Handles fy| range, .22

Hornet thyy, 45,70
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