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24 Stimulus/Response
Where the Black-Matriarchy Theorists Went Wrong by Delores E. Mack

When the question is who rules the roost—husband or wife—important
differences are tunctions of class, not race, the author found by going into
homes to learn firsi-hand with dialogues, questionnaires and role-playing.

ACHIEVING MAN:

35 To Know Why Men Do What They Do
A Conversation with David C. McClelland by T George Harris
“We have to search for the reasons behind the reasons they assign,” says
the man who found the way to do it. He talks about morals, power, n Ach,
parents and children, student radicals, SAT scores, economic growth, violence,
totalitarianism, Timothy Leary and businessmen in India.

38 In Quest—A McClelland Sketch by T George Harris

40 The Power of Positive Drinking by David C. McClelland
With booze, a person builds up one of two kinds of power; there's personalized
power (p Power)which involves thoughts of impa€t on others—aggressiveness,
Sexual conquest—and there’s socialized power (s Power) which involves
altruistic exercise of poweron behaliof others:

42 How to Quit Smoking by Edward Lichtenstein

Aversive conditioning—you smoke and have smoke blown at you until you retch
—shows the most promise. The author also.tells about hypnosis, behavior mod,
group therapy, role-playing and cold turkey.

48 Introverts, Extraverts and Sex by Hans J. Eysenck

England’s most contentious psychologist, working with 800 students, traces correla-
tions between personality and sex—''Extraverts are high on promiscuity and low on .,
nervousness and prudishness . .. The introvert [puts] stress on virginity and fidelity . ..

52 The Cane-Cutters of St. Kitts by Joel Aronoff
Young Caribbean laborers provide new evidence that man is not a pawn—that he
does play some role in the development of his culture.

56 Up by Edgar F. Borgatta & George W. Bohrnstedt

The world’s winners have, in addition to high grade-point averages, strong
inclination to compete and to work at jobs that challenge them. It is possible
to measure this motivation and separate the winners from the ones who are
more interested in being comfortable than in being up.

59 Rock on the Rocks . . .
or, Bubblegum, Anybody? by Irving Louis Horowitz
Rock music is going the way jazz went—up and off into increasingly spgcialized
levels where only sophisticated fans can follow. And, as rock followed jazz, so
bubblegum will follow rock. Have you heard Sugar, Sugar?

66 Schizophrenia: Carnival Mirror of Coherence by Donald Bannister

New light in the darkness where the schizophrenic_: tries to understand his
environment and make predictions about it and fails. Thought disorder.
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