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^ The Political Pitch
ByEdwin Diamond and StephenBates

Ever since Eisenhower "answered America" in
1952, commercials have been a factofmodem

politics. How effective are they? For some issues,
for some people, under some conditions, some

do work.

^ The Great AmericanValues Test
By Sandra J. BalltRokeach, Milton Rokeach

and Joel W. Grube

Washington state, 1979: When researchers
broadcast their own television program
challengingpeople's beliefs infreedom,

equality and other basic values, they discovered
shades of Orwell's 1984.

^ ATime for Grieving
By Christopher Joyce

Through ongomg studies of those who mourn,
researchers hope not only to redefine "normal"

gnef, but to pinpoint those who need special help.

PTSurvey Report: Of Conflicts and Conquest

^ The Looking Glass War
ByS.Plous and Philip G. Zimbasdo

Drawn from actual American and Soviet cold war
conduct, all the descriptions were true, but the
names were removed to test our readers. The

witnesses proved unreliable.

Conversation withMarianDiamond

^ ALove Affair with the Brain
By Janet L. Hopson

Her pioneering experiments with rats haveshown that, given the right stimulation, the aging
bmm IS capable of remarkable change

Implication for human life: "Use itor hse it"
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CROSSTALK

5 LEnERS

8 PUBLIC SEaOR
Mentally iU: Book 'em Danno. Will
Ronnie win because eveiyone expects
him to?

14 lEARNIMG
The classroom: When kids do have
something to fear.

16 CHILDREM
Psychotic signs: Home movies don't lie.

18 BODY
Sociobiology: Apersonal statement

20 THE SEXK
t/,e real sex differences,

g machos make it in medschool.

74 HEIP
^°^^^ '̂yzers measure sobriety?Child sexual abuse: The lasting scL.

Z^STATES OF MIMft
Ac^e study in elderly home care.
Rectangular rooms: Larger than life.
82_}Nm
Advertising: Do we
spend against our will?
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