d
0
n-
e
e
v-
e

h)

By

A e R o

TIME

THE WEEKLY NEWSMAGAZINE

o cnErc. BRITON HADDEN 1808-1920
FOUNDERS: rpvpy R, Luce 1898-1967

EDITOR-IN-CHIEF . ... cvviiieinnnn.. HEDLEY DONOVAN
([Z,m\mm,\x OF THE BOARD ANDREW HEISKELL
S;l-:sml:;\r S .JAMES A, LINEN

NIOR STAF . THOMAS GRIFFITH

CHAIRMAN, EXECUTIVE COMMITTEE. . ... Roy E. LARSEN

MANAGING EDITOR
Otto Fuerbringer

ASSISTANT MANAGING EDITORS

James Keogh, Henry Anatole Grunwald

T "k SENIOR EDITORS
A, T. Baker, Jesse L. Birnbaum, Robert W. Boyd Jr.,
},liamxf Clark, George G. Daniels, Michael [)cnmn{x\.
Co m T. Elson, Edward Hughes, ldward L. Jamieson,
ranston Jones, Marshall Loeb, Peter Bird Martin,
Richard Seamon, Robert Shnayerson.

. ASSOCIATE EDITORS
?gﬁu}las Auchincloss, John Blashill, Gurney Breckenfeld,
él )L:’t Cant, Spcqcer Davidson, Barker T. Hartshorn,
l._ru-ln. }fcnderso_n. Charles P. Jackson, Leon Jaroff, Robert
R.um'i)lnlwl" T.’ E. Kalem, Ray Kennedy, John Kofiend,
Tod ¢ i l'\nss, Ed Magnuson, Robert McLaughlin,
n McManus, Martin O'Neill, Charles Parmiter,
John M. Scott.

e b CONTRIBUTING EDITORS
arriet Bachman, Laurence I. Barrett, John F. Berry
g:lcrlé?fdd&}c.[h- Joe David Brown, Clell Bgyant, Marshayli
ch kI:lr R Richard Burgheim, John M, CaVanagh, Gerald
reésrket' "_\'-0“ L. Clingen, Eugene I, Coyle, Charles De-
M Fey' E fl'llltllld Howard Drapkin, Erwin S. Edelman, José
_,.‘;"es"esr ofar Richard J. Gwyn, Piri Halasz, Timothy M.
Kriaon BLL an Kanfer, Jerry Kirshenbaum, Daniel K.
" \?S: arlrsy l,aurlcv), Alwyn Lee, Lance Morrow, Howard
it "f“::‘ urjor Nargolwala, Donald Neff, Philip Barry
le' wristopher Porterficld, David B. Tinnin, Mark
ishniak, Alan Walker, Edwin G. Warner,

i EDITORIAL RESEARCHERS
"l?;!cmil P, Vlegg (Chief), Ruth Brine, Nancy McD.
S aria Luisa Cisneros, Manon Gaulin, Dorothy

o \d.lys(eail, Amelia North, Margaret Quimby.
ulie Adams, Virginia Adams, Susan Altchek An-
:‘}nn'_]l‘..u Anne Aulepp, Priscilla B, Bad‘gcr? ;’c‘u.'rllél‘id}‘letll:-
crt L‘I\\lllaB’ergcrud, Madeleine Berry, Susan H. Bieder-
an; M régri(:lt G. Boeth, Dorothea Bourne, Molly
B J'()yc'(l: rCaaEI‘;yrlg(e)llll' (ngl z}nn_ Buuiht':r, Rosemary
Kathleen Cooil, Mary Cr . Baverio oty
Davis. Monica'Dowg “ro’r{nn: Beverley DeLucia, Greta
Dt Funee' ; osamond Draper, Rosemary
Matiat Gl e R éhr. lzmd:} (:eorge,}Mqrgc Gibbons,
Harit }!CCk'A;‘ldl’iﬂ o a[x_xl‘s Gordon, Patricia Gordon,
s r <. Hourwich, v Howde Nancy
kirgﬂéilﬁaﬁﬁrgg:nlle Jo}l&x{xs}un, Katji([:”l(eﬂ\)"fk(?;:x']?xldu\'};}e
$ » Barbara Kleban, Vera Kovarsky, Erik
ll\(lrélLe)l(l)x‘sre" Iu(g’l;ma:\rgic}i,l Mary I_M(.‘]C()nﬂ(‘lllri:.‘, 4 '\I{ul:: {li
Mitnick, Ursila Nadasdy, Nancy Newman, Filnky Ooc,
lebe T atn e Ban Cco)r' B .n{cypNemnan, Hilary Ost-
Marion Pikul, Catherine gllil' I"f" R T o
Saner, Raissa Silverman (ll'll"?nly‘ y Sparretyy Carol
Stephenson, Betty Suyker, »\nl(llfc.)xeu‘\ e Siorhoni
te i, er, a Svedberg, S ie
‘\1‘5;{:}1?!&, Fortunata Sydnor Vmulcrschmid{,&Su;z?g::vzcméL
shburn, 'Brooke Wayne, Nancy Williams Linda'
Young, Rosemarie Tauris Zadikov.
CORRESPONDENTS
1 Tive-LIFE NEWS SE G
Richard M. Clurman (Chief, fohn Bo:
M. ). John Boyl 3

Donald Bermingham, R. Edward Jacksor:),y](eol()le)rctl}l’lzﬁl):er.

TAS
gofg-;;:::sfgomnjobr} L. Stecle, Hugh Sidey, Edwin W.
Biicknall r, Bonnie Angelo, Walter Bennett, Martha
forth, DY JuaIx‘x Cameron, Jess Cook Jr., Kenneth Dan-
Eansing I““ 39 I»)’i’“'v"{ﬂg. Hays Gorey, Jerry Hannifin
E\'Il'c‘hacbl J'all\lll?m: Neil MacNeil, B. 'William Mader,
Rikhos) Salmﬁ{i’ﬁ"ﬁ'rh’l{{} Mulliken, Bruce W. Nelan,
Three stall - Wallace H. Terr A
E(Ilg;‘;s{]r:’l:i If')c"?nd?‘d;]‘l" ?HICQGO: Loye \)\,/4 [I{iillgll}:—l.r
, Foa  Dean E, Fischer, Samuel R, Iker, Jonath n
.‘\Nul“u'frféf";\.{“‘f}:“"' Rumwell, David \Vill;ingo:l}l],?)s
Criles, Jo arshall Berges, James E. Brodhead, David
Cariees) ‘\Ao in Shaw. New Vork: James Bell, Marcia
Bos'ro\:"Cr[LA'NTA: Rogsr M. Williams, Arlie W. Schardt.
Derkors: iristopher T. Cory, William F. Marmon Jr
Benium.irr'. A\\‘E,ar(léalseullg?\?.rjoscph J. Kane. HoOUSTON:
ST TiY - . SAN FRrANCISCO: 5 > i
thllu Mandelkorn. UNtTeD N,\'rxs(;';')s: Jl-!i:cj;l?_r:lc(lfu(%(x!:xl:lgl'
K(éﬁ‘l’]‘”l{ Hj:nl;’y Luce ITI, Gavin Scott, Honor Balfour,
X’ARIS‘Cl‘er‘?PM-on' Horace Judson, Ruth Mehrtens.
Fria v 'l?l rendergast, Robert T. Smith, Roger Stone.
Rome: IS“L:] ‘E;“er» James Wilde. BoNN: Herman Nickel.
Robert Braal% }Ehef}kpr. Mabrin: Peter Forbath., ZUricu:
Brisircans G‘\‘;rb_k.v Eurore: William Rademaekers.
Karston f—'L riges. HonGg KonG: Frank McCulloch,
SatGon: Si rager, Peter Vanderwicken, Arthur Zich.
Creera ermmn? Fentress, Dan Coggin, Hugh D. S.
Edwin ‘\/}II' Rop Sider. BANGKOK: Louis Kraar. NAIROBI:
DELAL: iM.' ,Flllgolgl: LAGos: Alan H. Grossman. NEw
T Sy :-\.nli‘n'H../.un. James Shepherd. Tokyo: Jerrold
T N['Ll o rank Iwama, SypNEY: Ernest Shirley. OT-
e Sﬁlli\:lrs 1 }(glark. Courtney Tower. MONTREAL: Mar-
CALG\xw-arL"J obert Lewis. ToronTo: Serrell Hillman.
Ric ;)E : Iid Ogle. CariBsEAN; Richard L. Duncan.
DE'I"A’N]-Z"EO: William Forbis, Mo Garcia. NEWS-
sks: Clara Applegate, Minnie Magazine.

PUBLISHER
James R, Shepley
ADVERTISING DIRECTOR
Robert C. Gordon

ASSISTANT PusLiSHER
GENERAL MANAGER

© 1967 T g 5

whole or l”‘.}l‘r‘i {:C]. All rights reserved. Reproduction in
Principal office Rli;‘v?;urt written permission is prohibited.
10020, ckefeller Center, New York, New York

.............. Putney Westerfield
.............. James A. Thomason

TIME, NOVEMBER 3, 1967

A letter from
the
PUBLISHER

€ Jtyly

JAC‘K SmiTH, a columnist for the
Los Angeles Times, recently called
attention to two full-page ads that ap-
peared in TiME. One was for An-
tioch College, a small (under 2,000
students) liberal arts school in south-
western Ohio; the other was for an
even smaller college in Wisconsin. VI-
TERBO COLLEGE: BERKELEY WE
AIN'T, its message began. What
seemed to intrigue Smith was that
two such small schools could afford
such ads in a national magazine. He
reported that when Raymond Col-
vig, the public-information manager
for the University of California (and
its Berkeley campus) saw the Vi-
terbo ad, he wrote the college: “We
agree completely that Berkeley you
ain’t. As a matter of fact, Viterbo
we ain’t. Should we buy a TIME ad
to get this message out?”

What Smith and Colvig did not re-
alize was that neitner college paid
for its ad. Theirs were two among
more than 100 full-page regional ads
that TiME has donated to colleges
during the past year. The program
began with ‘an ad for St. Jescph’s
College, a small school in Indiana,
which reports that, so far, the ap-
peal in TiME has brought in more
than $80,000. Our purpose is to help
alleviate an increasingly perplexing
plight of big and small colleges:
chronically short of advertising dol-
lars, most cannot afford the kind of
influential messages that will attract
a diversity of students and faculty
and a healthy flow of funds.

When the program was an-
nounced, we said that the magazine
“might run as many as 50 free ads
a year.” Within a few months, we
had requests from 500 educational
institutions. Some requests had to
be turned down because the school
was unaccredited or did not meet
the criteria of “demonstrating the
imagination and scope that will ap-
peal to TIME's readers.” Others faced
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the problem of conceiving and ex-
ecuting an effective ad. While we
received many remarkably fine
homemade ads, some widely missed
the level of graphics and style likely
to please the TiME audience. Rather
than disqualify colleges whose ads
were inadequate, we enlisted advertis-
ing agencies that, on a voluntary
basis, professionally recast the col-
leges’ rough copy and graphics for
greater impact. Creative services have
already been contributed by nearly
35 agencies, some of them advertis-
ing giants, such as J. Walter Thomp-
son, BBDO, Doyle Dane Bernbach
and McCann-Erickson.

In letters of appreciation, school
executives have credited TIME ads
with drawing gifts as high as $500.-
000, and for record staff and stu-
dent recruitment from social and geo-
graphic areas that they previously
were unable to reach effectively. And
long after their issues are off the
newsstands, the colieges send reprints
of their ads (we provide 2,000 free
and any additional at cost) to alum-
ni and friends. Although we now
have a very large backlog of ads
that we have promised to run, we
are still receiving and considering
new ads from worthy colleges.
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