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THE AMERICAN

HOME
A Curtis Publication

OUR COVER: One of our 6 Best Homes
for the Money presented in this issue
(see page 17). Photo by Lisanti.
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WHEN YOU DO

~y

REST

YOUR EYES WITH

MURINE
Handy
squeeze

bottle

Also available in

glass bottle with
separate dropper

I^ople ofall ages have discovered
the pleasant practice of refreshing
their eyes every day with Murine.
It s a special comfort when your
eyes are busy with close work or
exposed to dust, wind, glare, etc.
Use gentle Murine every day to
soothe away that "tired eyes" feel
ing—and so relax tension.

Tht Murine Co.. lnr.,Chitego. V.S.A.

®rrademarkgRe9. U.S. Pat.Off.
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