
THE

NtWYORKEH
ONLINE

newyorker.com

THIS WEEK'S

WEB EXCLUSIVE:

Alec Wilkinson talks about

the challenges ofwriting
about fishing.

THE HARD DRIVE

An archive ofhundreds ofpast
Web exclusives, including
Q. &A.S, cover galleries,
slide shows. Web sightings,
and more.

THE FILM FILE

A decade's worth of
New Yorker Film Notes.

EVENTS

A calendar of New Yorker
events across the country.

NOW ONLINE:

THE NEW YORKER'S AUDIO

edition, AVAILABLE AT

AUDIBLE.COM/ NEWYORKER
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Areyour people ready?

jTlfiey're your biggest competitive advantage, but only if you give them
^the righttools. Like softwarethat streamlines the busywork, serves up
the right information, and helps integrate the whole company. Software
thatmakes people ready, sothey can make all thedifference. Microsoft:*'
Software for the people-ready business.^" niicrosoft.com/peopIeready

Our passion, either registeredtrademarks

1

^ ' -1^
- -- --j. . .

trademarks of MicrosoftCorporation inthe United Statesand/orothercountries-

, ^ ^
^if'A



900Z'\£Ainr

IIS?SSSa!K?S;jS5
l,l.l..l.l.,l„l,„llllIl,l.l„..lllnl.ll...l

87SE
DOUGWILHIDE

^..'iSRDSTIBZQ
NEAPOLISMNBB^ilO-lSia

66e/33IMcl


